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Held on Wednesday 9th October at  

The Blackman Hotel, St Kilda Road, over  

a working breakfast, the MPM meeting 

was cited a major success in creating 

another milestone for the marketing 

fraternity of the pharma industry in 

Melbourne.

Chris Taylor’s presentation titled ‘Marketing 

with Impact’, painted a detailed picture of 

the Heart Foundation charged with major 

responsibilities on which to deliver and 

facing a number of urgent challenges: 

 n	 Heart disease is the number one   
  killer in Australia

 n Only 50% of Australians think heart   
  disease is relevant to them, even   
  though 70% have at least 3 risk factors

 n Men do not go to see their GP

 n There was no Medicare item number   
  for cardiovascular health checks

With this as the background, the Heart 

Foundation determined it needed to get 

heart disease back on the public agenda 

to encourage self-initiated checks by both 

women and men. 

To accomplish this, they developed their 

strategy:

 1. Restore a healthy fear of heart disease

 2. Educate their market

The means was the provocative ‘Serial 

Killer’ and ‘Heartless Words’ campaigns, 

deliberately timed to run during the 

election campaign when the public and 

major political parties are listening and 

alert to matters of public health. On a 

limited budget, it aimed for cut-through 

and certainly achieved it whilst delivering 

a number of interesting learnings. A 

fascinating health marketing case study.

WITH CHRIS TAYLOR, CMO HEART FOUNDATION AS KEYNOTE SPEAKER, THE MELBOURNE 

PHARMACEUTICAL MARKETING GROUP WAS TREATED TO THE DETAIL OF A FASCINATING, EDGY  

AND EMOTIVE CAMPAIGN TO EDUCATE AND MOTIVATE ALL AUSTRALIANS TO CLOSELY MONITOR 

THEIR CARDIOVASCULAR HEALTH. ALREADY IN ITS 4TH YEAR, MORE THAN 60 MARKETERS FROM  

MELBOURNE-BASED PHARMACEUTICAL COMPANIES GAVE TAYLOR AN ENTHUSIASTIC RECEPTION.  

Professional Development & Networking Group

MPM encounters  
          “Serial 
           Killer”

Chris Taylor presents at MPM’

“CHRIS TAYLOR BROUGHT AN 
ENTIRELY NEW ELEMENT TO MPM.  

IT LEFT US EXCITED ABOUT  
THE POSSIBILITIES”



Melbourne Pharma Marketing Group (MPM): 
how it works

Responsible for the organisation of MPM is a steering committee of 

highly experienced pharma marketers, from across the breadth of 

industry and limited to one per company. The committee is chaired by 

one of them on a rotational basis. The chairperson for the successful 

recent meeting was Bruce Thomas, Senior Product Manager at Celgene. 

The steering committee is responsible for determining topics and 

invited speakers on the basis of relevance, educational value and 

interest to pharma marketers.

The Steering 
Committee is:

n Helen Horaitis - (BMS)

n Natasha Rees - (Seqirus)

n Sylvie Jemali - (MPM)

n Max Cleminson - (Servier)

n Chris Helliger - (Gilead)

n Bruce Thomas - (Celgene)

n Gavin Walsh - (Princeton,  
 Platinum partner)

n Rob Williams - (Bastion Brands,  
 Gold partner)

Chris Taylor presents at MPM

,

Bruce Thomas opens MPM and welcomes 
Chris Taylor as keynote speaker. 

Sponsors Gavin Walsh, GM Princeton Health and 
Simon Davies, MD Bastion Brands take a moment 
to express their organisations’ commitment to 
ongoing support for funding MPM.

Our sincere thanks to both.



LinkedIn Group
The Melbourne Pharma Marketing 

LinkedIn Group enables members 

to be kept informed of events 

and developments around MPM. 

There are now more than 150 

MPM members. You are invited 

to join by sending a request 

through LinkedIn. Just search for 

Melbourne Pharma Marketing 

Group and click on ‘Join’. 

Sponsorship
There are two financial sponsors of 

MPM, Princeton Health and Bastion 

Brands, who are responsible for 

the funding of quality speakers, 

staging and logistics associated 

with events. Together they bring 

a formidable experience of the 

pharmaceutical industry, coupled 

with invaluable expertise in 

organising and delivering such 

events to a proven standard of 

excellence.

We extend our sincere thanks to 

both of these companies for their 

support enabling procurement of 

speakers of such high quality to be 

available to the MPM meetings.

Reciprocal 
Membership
Following establishment of the Sydney 

Pharma Marketing Group in October 

2018, you are now cordially invited to 

attend meetings of the Sydney Pharma 

Marketing Group whenever you are in 

Sydney, when it fits into your schedule. 

You will be kept informed of upcoming 

events in both cities through LinkedIn. 

Another great reason for joining MPM!

Question Time

Future Meetings:
The next MPM meeting will be held in  

March 2020. A panel of digital experts will 

review the opportunities of digital media 

and pharma: 

“Innovation and 

Disruption, the next  

7 years”. Speaker 

panel and venue will 

be confirmed soon.

End of year event: 

A networking and 

Christmas drinks 

function is in planning for early December. 

Date and venue to be announced shortly.

Post-Seminar Presentation Summary
This initiative by the MPM Steering Committee will make available to 

all attendees a summary slide pack of each presentation. If you have 

not received Chris Taylor’s presentation summary by now, please feel 

welcome to request it through any of the committee members.

Chris Taylor presents the 
background to the Heart 
Foundation Serial Killer 
campaign…

Helen Horaitis closes 
another successful 
and stimulating MPM

And the questions roll…

INNOVATION & 
DISRUPTION

THE NEXT  
7 YEARS



Networking 
opportunities

abound at 
MPM

If you attended Chris Taylor’s presentation at MPM, we trust that you enjoyed it. 

If you were unable to be there, we hope to see you at the
MPM networking event in December.

Sponsored by:

PLATINUM PARTNER GOLD PARTNER


